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Source: Advertising Analysis Report, November 2009

Advertising Analysis Review

To find out more about these figures, contact your STA representative:
John Donnet: (514) 695-8393, ext. 227 Carlo Viola: (905) 564-7700, ext. 201

CPM

Angiotensin II antagonists

Diabetes diagnosis and therapy

Cholesterol reducers

Analgesics-narcotics

Antidepressants

Ulcer therapy

Vaccines

Antipsychotics

Antiasthmatic/Bronchodilators

IBS therapy

$3,968,800 (-2%)

$3,280,900 (+3%)

$2,900,900 (-36%)

$2,399,100 (-24%)

$1,642,300 (-6%)

$1,330,800 (+5%)

$1,305,100 (-30%)

$1,192,000 (+53%)

$989,200 (-14%)

$956,500 (+1%)

Olmetec

Crestor

Lyrica

Cipralex

Lipitor

Januvia

Celebrex

Tecta

Humira

Gardasil

$2,126,900 (+999%)

$1,575,500 (-23%)

$1,227,900 (-8%)

$1,094,200 (+47%)

$957,500 (-39%)

$829,700 (-32%)

$748,700 (-2%)

$727,500 (+999%)

$704,700 (+34%)

$685,600 (-11%)

January-November 2009

January-November 2009

Top 10 Advertised Drug Classes

Top 10 Advertised Products


